




Thailand’s Most Admired
Lifestyle SuperApp





We have established a 3-step growth strategy

1 Established 
Platform and 

acquired users

2 Established 
“Super App”

3 Additional 
monetization

Food

Mart

Travel

Express

➢ Advertising 
Revenue

➢ Data Monetization 
& Financial 
Product Offerings

Merchants

Customers
Merchant

Riders

Customer

Rider
Ride

Drivers



3.1M+
Users

250K+
Merchants1

30K+
Riders

We have demonstrated strong track record in 
growing both our customer base and partners
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We scaled a 
high-quality 
customer base 
quickly with the 
support from 
SCBX
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…making Robinhood well-positioned to 
monetize by expanding our offerings



…and their 
spending 
increases 
significantly 
over time

Months after joining
0 12 24

1x
2x

4.1x

Monthly spend of active 
users increased to ~2x 

after one year …

…and to
~4x after 2 

years





A New Growth Mothership 
Accelerating innovation to create long term value

GEN 1
Core Banking Services

Digital Banking

(Partner)

GEN 2
Consumer Finance

& Digital Financial Services

GEN 3
Digital Platform
& Tech Services
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Our data can enable consumer analytics that can 
be leveraged by other SCBX companies

DEMOGRAPHY

FINANCIAL

DINING BEHAVIOR

LIFESTYLE

TRAVEL BEHAVIOR

SHOPPING PREFERENCE

Types of data collected by Robinhood
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Financial Data

Lifestyle Data

Data Models can be leveraged 
by SCBX Companies

Potentially 
available from 

SCBX







High quality customer 
base started from SCBX

Financial offerings 
from the onset, given 
SCBX expertise

Ability to benefit the 
entire SCBX ecosystem

Our growth 
story is 
unparalleled...



We are on track to a healthy growth trajectory and 
plan to fund the journey with both SCBX and 
external equity

~30B ~4B ~1.8M

Total GMV 
in '25

Total revenue 
in '25

Monthly Active 
User in '25

3-year financial ambitions

2026

Projected 
Break-Even1

1. Operating profit



Thank You




